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From June 13 to 16, the Nanjing Municipal Bureau of Culture and Tourism,
along with Xuanwu Lake Scenic Area, the Nanjing Tourism Image Promotion
Center, and Jiangsu Golden Bridge International Travel Service Co., Ltd.,
participated in the 38th International Travel Expo Hong Kong (ITE) held at the
Hong Kong Convention and Exhibition Centre (HKCEC).
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With the design theme of “Beautiful Ancient Capital, Charming Nanjing" ,
the Nanjing booth offered a perfect blend of landscapes and cityscapes
integrating elements from Xuanwu Lake Scenic Area, Confucius Temple—
Qinhuai River Scenic Area, Nanjing City Wall, Niushoushan Cultural Tourism
Area, and other cultural tourism resources. Featured at the booth were
unique creative products such as notebooks rich in Nanjing's historical
elements, Jinling folding fans, fridge magnets, and "Zhuangyuan” series
bookmark sets, attracting numerous visitors to stop and inquire. In response
to ITE 2024's theme, the Nanjing cultural tourism delegation meticulously
prepared a variety of publicity materials, including Nanjing Travel Guide,
Amazing Nanjing, Nanjing in Four Seasons, Top Ten Reasons to Fall in Love
with Nanjing, Manjing Metropolitan Area Study Tour Manual, Tour Nanjing
with Classics, and Xuanwu Lake Handbook. These materials, along with
document bags imprinted with “"Nanjing Cultural Tourism® , met the diverse
needs of exhibitors and visitors for information and consultation, effectively

conveying Nanjing's unique and rich cultural tourism resources and products.
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At the booth, Xuanwu Lake Scenic Area actively engaged in promotion and
discussions, talked with media outlets and exhibitor representatives, such

as the Hong Kong Commercial Daily, China Travel Service (Holdings) Hong
Kong Limited, and the Polish National Tourist Office in Beijing,

established cooperative ties and expanded publicity channels. On the Public
Days (the last two days of the 38th ITE), Xuanwu Lake-themed cultural and
creative products, diverse and distinctive, attracted Hong Kong citizens to
stop by the Nanjing booth for inquiry and interaction, with many expressing
their intention to visit Xuanwu Lake, the “Pearl of Jinling (present-day
Nanjing)" . As a key travel agency focusing on the inbound markets of Hong
Kong and Macao, Jiangsu Golden Bridge International Travel Service Co., Ltd.
launched four tourist routes to Nanjing, actively engaged with key Hong
Kong travel businesses and established letters of intent. As summer
approaches, Nanjing Tourism Image Promotion Center's study tour series
products also garnered attention from exhibitors and citizens. In June and
July, Nanjing will welcome two groups of 100 students from Hong Kong for a

5-day study tour.
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The ITE not only showcased traditional tourism projects but covered
emerging themes such as culture, green, and outdoor travel. In recent years,
it has focused more on exploring new tourism models like educational
tourism, wellness tourism and eco-tourism. Aligning with the public
promotion orientation of ITE 2024 and leveraging Nanjing's cultural tourism
resources, the Nanjing in Four Seasons and MNanjing Educational Tourism
Promotion Event took place on the afternoon of June 15 at the HKCEC.
Nanjing's tourism promotion officer in Cantonese interacted with the
audience using methods like video presentations, explanations, and Q&A
sessions with prizes. The promotion officer highlighted the charm of Nanjing
throughout the four seasons under the theme “Beautiful Ancient Capital,
Charming Nanjing” and introduced Nanjing's study tour, a topic of
considerable interest among Hong Kong residents, along with its unique

advantages as a premier study tour destination.
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In addition to the promotion event, the Nanjing delegation also repeatedly
played promotional videos on various cultural tourism themes at the stage
area, attracting exhibitors and visitors to the Nanjing booth for discussion
and inquiry. Over the 4-day period, the Nanjing booth received over 2,000
trade and public visitors, and distributed more than 4,000 pieces of

promotional materials.
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ITE Hong Kong, first held in 1987, is a significant tourism exhibition in Asia for
promoting outbound tourism business and the only travel fair in Hong Kong.
ITE 2024 reportedly attracted around 500 exhibitors from over 60 countries
and regions.
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Hong Kong has always been an important inbound tourism market for
Nanjing. At ITE 2024, the Nanjing delegation utilized Hong Kong's premier
tourism platform to comprehensively showcase Nanjing's cultural tourism
resources. This has facilitated exchanges and cooperation between the
cultural tourism sectors of Nanjing and Hong Kong, enhanced the willingness
of Hong Kong residents to visit Nanjing for sightseeing, and increased the
visibility and influence of Nanjing' s cultural tourism brand in Hong Kong.
Moving forward, the Nanjing Municipal Bureau of Culture and Tourism will
continue to collaborate with the Nanjing Cultural Tourism Promotion Center
(Hong Kong and Macao Region) to execute online and offline thematic
promotional campaigns and further develop interest in Nanjing within the

Hong Kong market.
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